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We are all about the depth of feeling
for your brand
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O4 Web design

Our websites always

users on mind

evercare

HOSPITAL LAHCRE

O3 Digital

Make it simple but significat.

O5 Collaborations

Our own passion studio projects
we built from scratch.

and businesses



Client: Grey Denim
Product: Apparel
Assignment: Logo design/ Brand guidelines
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Client: The Townhouse
Product: Boutique Hotel

Assignment: Logo design/ Brand guidelines

Welcomae




HOTEL OPERATOR

Employee ID: 56736628




Client: Xstack
Product: IT Industry
Assignment: Logo design/ Brand guidelines

Future driven.

We are your retail avatar
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N XStak

Future driven.

We are your retail avatar
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XStak

Future driven.

We are your retail avatar
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Hypgrlogal

NEWSLETTER

Inside.

X5tak and FER integration

Popular custom loyaly programms




Client: Resorcify
Product: Human Resource
Assignment: Logo design/ Brand guidelines

Resorsify

iInfegrated solutions

People first







Client: Swyft
Product: Logistics
Assignment: Logo design/ Brand guidelines

Better.
Cheaper.
Faster.

~.. Better. Cheaper. Faster SLOGAN

LAHORE TO PARIS

Better. Cheaper. Faster
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Client: Aimfit
Product: Gymnasium

Assignment: Logo design/ Brand guidelines




WE WANT TO
EMPOWER
THROUGH FITNESS.
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Client: Ambition Apparel
Product: Clothing
Assignment: Logo design/ Brand guidelines

ANMBITION
ADPPAREL

ANBITION
APPAREL
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Assignment: Logo design/ Brand guidelines

Client: Restored Alchemy

Product: Perfumes
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London
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name Mockup rulez!... #lovemockup




Client: Interloop
Product: Textiles
Assignment: Logo design/ Brand guidelines

Interloop Sighs
United Nations Global Compact

— UNGC Mega Event ——
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Interloop Sponsors
She Loves Tech Pakistan

World's largest
competition.

ittt roprrwT @ SegETer e
s v deaptivr thinkeng
Ertiririowt el by Vnlietisbings, B o i
chanspes) b vely T Fea ol wors




Q
=
o
>
(O
—
O

Pantone
432-C

CMYK
C:80 M:69 Y:49 K:42

HEX
#333B4A

RGB
R:51 G:59 B:74

USA

@ services (@) MANUFACTURING NETHERLANDS

We think for our stakeholders and future
business partnerships; our business
partners, clients and international
community are important to us. We look

Sta keh0|del"S out for theycommfnity, the people we
employ in Pakistan and abroad.
Following a triple bottom line approach
to sustainability with emphasis on
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People, Planet, and Prosperity to
advance our goals of social
development, environmental protection,
and economic growth. Truly global,
Interloop has presence in the USA, the
Netherlands, China, Japan, Sri Lanka and

Pakistan.




Product: Digital Products
Assignment: Logo design/ Brand guidelines
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B romecorme :

Tobea
change catalyst

Fahad Siddiquie

Vine President

. Leading digital transformation

Leading digital transformation

SSI STRATEGIC SYSTEMS

INTERNATIONAI

Driving Building an ecosystem
tech based through the spirit of

business innovation e collaboration
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Client: Knowledge Streams
Product: Corporate Training.
Assignment: Logo design/ Brand guidelines

- Knowledge
= ¥ Streams

This tone of voice aims to inspire and motivate, by using confident and assertive language.
I I I powe rI I l It conveys a sense of control and encourages the audience to take action.

This tone of voice is serene and composed, designed to soothe and reassure the audience.

It uses measured and reassuring language to create a sense of stability and reliability.

This tone of voice is impartial and objective, conveying information without expressing any personal
eu ra opinions or emotions. It is used when the goal is to present information in a straightforward and

non-biased manner.

Welcoming
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89.13% Title here. 89.138$

Insert title here.
Insert title here.

89.138%
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Llne C ha rt.s adipiscing. Lorem ipsum sit lom. Lorem ipsum sit lom dolor 89'1 38
|nfogl"aphlc sit amet, lorem. Insert title here.

Title here.

Lorem ipsum sit lom dolor

45 amet sit. Lorem ipsum sit
lom dolor.
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We are
Niring

Senior Software
Engineer

RND 13000 Work
Department - 250000 Remotely

Empowering

next generatic

IT professionals.
-




Client: Sabcon
Product: Real Estate Developer
Assignment: Logo design/ Brand guidelines

SABCO M Design. Build. Automate

WEEKLY
SABCOM

2022

Inside.

Desi 2n Have 3 fodk af our haw projéets
Building & co-vrfingspace
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Autemate

HUMAN-CENTRIC LIVING

HAVE A LOOK AT OUR
INTERIOR PROJECT

e m—— i ——




SABCOU

HUMAN-CENTRIC LIVING
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Automate

Design. Automate

Design.
Automate.

SABCOU




Client: Lazy Barista
Product: Toronto based Coffee Shop
Assignment: Logo design/ Brand guidelines

OASIED,

LAZY BARISTA

PERFECTLY

Brand Agency : :
Guidelines Happastudios Copywright©lazybarista

LAZY BARISTA

PERFECTIY ROASLED,

RISTA

AZY BA




Client: Lazy Barista
Product: Toronto based Coffee Shop
Assignment: Logo design/ Brand guidelines

OASZED,

LAZY BARISTA

PERFECTLY

Brand Agency : :
Guidelines Happastudios Copywright©lazybarista

LAZY BARISTA

PERFECTIY ROASLED,

RISTA
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LAZY BARISTA
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PEREECTLY ROASIED,

Primary

Secondary

Neutral

Lazy Grey

# Hex DCD9D4
CMYK 1311130
RGB 220 217 212

Fun fushia

# Hex F7A992
CMYK 040380
RGB 247 169 146

Neutral Grey

# Hex 9BO9DAO
CMYK 4233 321
RGB 155 157 160

Dark Lazy

# Hex 42413D
CMYK 65 59 63 48
RGB 66 65 61

7
-
V%

So brown

# Hex 806E54
CMYK 46 49 68 19
RGB 128 110 84

Cozy Orange

# Hex FOB478
CMYK 4 3258 0
RGB 240180 120

Conversational Blue
# Hex A8D3C9
CMYK 343230
RGBI68 211 210



Client: Clean Slate
Product: UK Based Shower gel
Assignment: Logo design/ Brand guidelines

Your shower is d
moment of renewal, a
chance to reset,

the perfect
opportunity to lather
up the slate and

wipe it clean for

an effortless

transition into d

hew phase of

2 0 7

Herbal meditate Shower gel Drops



Client: Clean Slate
Product: UK Based Shower gel
Assignment: Logo design/ Brand guidelines

Your shower is d
moment of renewal, a
chance to reset,

the perfect
opportunity to lather
up the slate and

wipe it clean for

an effortless

transition into d

hew phase of

2 0 7

Herbal meditate Shower gel Drops
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